Running Head: LIVING PRODUCT CHALLENGE		1

LIVING PRODUCT CHALLENGE		2






LIVING PRODUCT CHALLENGE
[Name]
[Institution affiliation]
[Course]
[Date]








LIVING PRODUCT CHALLENGE
Section 1:  Provides a detailed definition what makes a product “living”, and how it defines the highest standard for sustainable products. 
A product is living if it is healthy and free of toxins, made using processes facilitated only by renewable energy, socially responsible, and improves quality of life, and it is beautiful and functional. Additionally, a living product must provide benefits for both the people and the environment. The Living Product Challenge provides the standard which acts as a belief that given the right tools and the appropriate peoples, it is possible to have a revolutionary transformation. The standards facilitate the development of sustainable and healthy products. Examples include water, energy, and materials. 
Section 2: Discusses how manufacturers are leveraging the Living Product Challenge to create healthier materials. 
The Living Product Challenge attempts to shift the paradigm towards doing less harm and giving more than we take. The challenge focuses on reinventing product manufacturing in a revolutionary way. The manufacturers are called upon to make their operations Net Positive as well as the supply chains and life cycles of the product.  To achieve life-cycle Net Positive, the manufacturers are necessitated to create Handprints. These Handprints measure the positive impacts of a product across the product life cycle, including the environmental, social, and economic impacts. The living product challenge requires that a product should have a net-positive impact on the resources such that the handprint of the living products is larger than the footprint. Although a product will always have a footprint, it can still have a Net Positive if the product handprint is larger than the footprint. An example of how manufacturers are leveraging the living product challenge to create a product with a net positive impact is by harvesting more water as well as generating more energy than it was required to make it.
Section 3: Identifies several barriers to certification and pathways to overcome those barriers. 
One of the most significant barriers to the transformation of things is human attitudes and behaviors. There is a tendency that seems to encourage a belief that all natural resources can be used for any purpose and that ecosystems are of less or no value unless exploited. In order to overcome this barrier, the making of a product must not diminish the quality of habitat and the capacity for life to regenerate. 
Industries avoid using water ethically or even build factories in places where impacts to water as well as watersheds are not regulated. To overcome this challenge, the product manufacturer must develop and share a plan to reduce the water footprint through various innovations in conserving and capturing water. The focus should be on creating a greater Handprint than the footprint. The manufacturer may as well engage with the users of the product to achieve water restoration and conservation. 
The need for efficiency from renewable energy technologies as well as cleaner ways for storing the energy generated creates a challenge. Additionally, the cost of the systems available for renewable energy is high, which creates a significant barrier. This can be overcome by innovating ways to conserve and generate renewable energy across the product’s life cycle. Additionally, the manufacturer can take action beyond the supply chain of a product to reduce energy consumption. 
With the continuous changes in the technologies and consumer preferences, it is difficult to ensure that products continuously enhance the happiness and health of individuals. It is also difficult to predict the unpredictable consequences that may come from the use of a product. This can be overcome by ensuring that all chemicals added intentionally to a product are fully assessed and approved by a qualified Green Screen assessor. The manufacturer must also demonstrate that there are established programs that promote the health and wellbeing of employees who are involved in the manufacturing of the product. 
Section 4: Discusses how the Living Product Challenge is transforming the manufacturing paradigm and provides at least one example
The Living Product Challenge helps the manufacturers to rethink how they make their products by ensuring the products have a positive impact. The Living Product Challenge helps create Living Products that are healthy, socially responsible, and have a Net Positive and provide benefits to both the environment and people.  The manufacturers have been able to produce sustainable products, increase profitability, and overall business improvement thus creating increased customer engagement. The manufacturers use the Living Product Challenge to tackle the upstream hotspots, thus reducing the footprints and decreasing the Handprint size required to become Net Positive. Also, besides looking on the upstream hotspots, the manufacturer must look into the downstream product life cycle, including the transportation, retail, and wholesale.  This will ultimately contribute to higher Handprint. 
For example, creating Handprints beyond the product life cycle and supply chain. Such include installing catchment systems for rainwater in a community or protecting significant ecological habitats hence making the world a better place. 
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